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This study examines the experience of North American interns who work within 
Japanese organizations in Japan, as well the perceptions of their Japanese supervisors, 
on the subject of feedback in the workplace.  If there is one subject that is mentioned 
most often as a cause of confusion and frustration among North Americans working 
in a Japanese organization, it is the issue of feedback. This study examined four areas 
where there are different perceptions of feedback by Japanese supervisors and 
international interns: (1) Perception and interpretation of feedback, (2) Explicit and 
implicit communication, (3) Positive and negative feedback, and (4) Timing and 
location of feedback. The issue of feedback involves not only different 
communication styles at the interpersonal level but affects employees’ motivation, 
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尼子、1992； 西田、1992；Wallach & Metcalf, 1995）。 
ウォラックとメトカフはアメリカでは子育てにおいて、特に褒めることで








（Ashford & Tsui, 1991; Macklon, 1991; Elshmawi & Harris, 1993; Allen, 1995; 
Mead, 1998; McManus, 2000）。また、フィードバックは個人のモチベーション



































力者は主に化学、電子、工学系の企業の 40 代から 50 代の日本人上司（40 名）





ータの収集は 1999 年と 2005 年から 2007 年の 2 時期に渡り、その後、フォロ
ーアップインタビューが電子メールで行われた。インタビュー調査は半構造
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